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1. Introduction

Japanese may have a different feeling for privacy than people from western countries. One interesting phenomenon in the Japanese Internet scene is the popularity of web diaries. Web diaries have been popular since the beginning of Japanese web sites. They are open diaries and people write anything from tiny things in their lives to serious mental struggles. Kawaura Yasushi researched why web diary authors keep writing diaries on the web (Kawaura et.al. 1999). According to him, web diary authors, compared with normal diary authors, feel better about the function of self-disclosure and interpersonal communication. The higher their self-consciousness, or the more positive feedback they receive, the higher they value their diaries, and thus an increasing level of gratification and intention to continue the web diary. Writing a web diary is an act of self-recognition through communication with others.
From the cultural point of view, this is complicated. We can think about it from both traditional and modern perspectives. Traditionally, Japanese diaries are often written to be read by others. There is a tradition of “Diary Literature” in Japan that encompasses diary style essays.  However, as common in the modern world, writing and reading one’s experiences are rather modern concerns of people because they premise a distinction of individuals. Modernity has made people relativistic and doubtful of traditional convictions or scientific knowledge. They prefer narratives to express themselves and depend on them to believe in something. They like to exchange experiences in the Internet.  

Privacy usually means some closer area to you that is yourself, your family, and your friends, etc. However, it is easier for you to talk about certain secrets to people who do not know you.  At the same time, you can show another side of your personality to people who do not know you.  A web diary may create a private world which is partially open and partially closed to people. A young woman in her twenties whom I interviewed said the following and it shows a sense of privacy appeared in the Japanese Internet scene. She and others have some private sphere in the Internet. 

I sometimes find and read my friend’s diary but I do not tell her about it because I do not want to embarrass her. It seems a kind of invasion because she shows a different side of her personality from the personality that I know.  

The other sense of privacy may cause web site owners’ to prohibit free linking or the posting of a notice that “you may link to this site,  but please let me know about it.”  There are many discussion web pages that are against this prohibition or limitation.  Those in opposition claim that web pages are originally free for linking and such a limitation is ridiculous. However, as of 2002, 90% of web site owners hope some notice for a link to their sites and 40% are uncomfortable if somebody creates a link without notice according to a survey by japan.internet.com. It looks as if they may think that their web site is their private property. Therefore, discussion about copyright and appropriate citations does not work.  

It seems as if Japanese cyberspace is a kind of private sphere. This could be the reason that public discussion is not very popular in Japanese cyberspace. To approach this huge overall phenomenon, we would like to start to clarify Japanese attitudes towards privacy through analysis of how they use words related to privacy and private life.  

Privacy is an important issue once societies adopt nation-wide systems for people’s information like the Social Security Number system of the USA. Moreover, global ICTs like the Internet accelerate the crisis of the privacy. Japan has a similar problem, too. When the “The National Resident Registry Network” started, there was a series of discussions in the mass media about personal information. The Internet and other information technologies have become popular and cause many of the same kinds of incidents in other countries.  

Regarding the word “privacy,” the Japanese imported the word “privacy” and use it as a loan word. It is a new word for Japanese people and there is no precise equal word for privacy in the Japanese vocabulary. The word privacy first appeared as a legal issue in 1964. The Tokyo District Court recognized the right to privacy as one of the personal rights in a case concerning a novel by Mishima Yukio. A model in one of his novels, Utage no Ato, sued Mishima because he disclosed the model’s personal life.  This interpretation of privacy is close to “freedom in the private life of each person who does not allow interference by others” as it is defined in a Japanese popular dictionary, Kojien. That is close to the so-called “right to be let alone.”   

After Japanese society became an information society, the concept of privacy came to include the meaning as “the right to control one’s personal information.”  In the newspaper, as I describe in the next section, the frequency of the word privacy increased simultaneously with the word information and some words related to invasion. Being an information society may cause a sense of crisis regarding privacy among people. In Japan, privacy is discussed as a “crisis of privacy issue” but not as the basis for democratic concern as it has been discussed in western information ethics.  We find a different aspect of privacy-related issues appearing in cyberspace in the Japanese situation. Japanese people like to describe and open their private life in their web diaries. This paper discusses this contradictory situation and examines the characteristics of Japanese people’s sense of private sphere that has appeared in cyberspace.  

1.1. method

To understand the Japanese interpretation of privacy, we conducted two analyses.  Firstly, we counted the frequencies of words for privacy, information, and ICT (domestic network and the Internet) in articles in the Yomiuri Shimbun (the most popular national wide newspaper) database from 1987 to 2004.  

Secondly, we conducted a content analysis for texts from newspaper and web log data with computer coding. Coding is to classify articles into groups by giving codes according to a rule. Computer coding uses a computer to classify articles.  If an article includes the word “information,” the article gets an <Information> code. An article may have plural codes. Then, that means that if a certain pair of codes coexists in many articles, those codes are close. We prepared two rules for extracting the most frequently used words from newspaper and web log texts mentioned above (Tables 1 and 2).

Table  1 Coding rule #1　Code name and included words

	Code name
	included words
	

	<Privacy>
	Privacy
	
	

	<Invasion>
	invasion, consideration, protection, problem

	<Information>
	Information
	

	<Photograph>
	Photograph
	
	

	<ICT>
	the Internet, domestic network

	<Database>
	database, computer, online


table  2 Coding rule #2　Code name and included words

	Code name
	included words
	

	<Private life>
	private life
	
	

	<My self>
	my self

	<Web diary>
	diary
	

	<work >
	work
	
	

	<talk/story>
	talk/story

	<Life>
	life


Regarding newspapers, we extracted articles that included the keyword “privacy.”  Regarding web log data, we extracted articles that included the keyword “privacy” and articles that included the phrase “private life.” Newspaper articles were extracted from the Yomiuri Shimbun database. Web log data extracted from the database of a governmental organization for technology, RISTEX (Research Institute of Science and Technology for Society). The RISTEX database has been collecting and saving Japanese web log data every ten minutes since 2003. This system enables us to extract time series web log data by key words.  
2. Results

2.1. Relationship between privacy and information

Figure 1 shows that frequencies of the use of the word “privacy” increased with those of “information” and “ICT.” They have a strong correlation with one another (in the case of privacy and information, the correlation coefficient is 0.963). This indicates that being an information society may cause a sense of privacy among people. In the literature concerning privacy in Japan, some authors described this tendency, but this is the first empirical data to prove it. Meanwhile, we should note that this tendency is found in one mass medium, namely, the newspaper. The other current usage could be found in people’s usage of words. This will be tested in the following content analysis.  

Figure 1 Frequency of words in a newspaper (Yomiuri Shimbun)
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2.2. Configuration of terms for privacy and private life

We applied code rule #1 to newspaper articles about privacy in 1987 because it is the oldest data and 2000 because it is the peak of the line. After coding texts from newspapers and web logs, we calculated Jaccard coefficients among codes. 

 Figure 2 indicates relationship among codes. Thick lines mean a close relationship of codes. In the graph for 1987, we found that privacy issues occurred with invasion problems. <Privacy> and <Invasion> are related to <Photograph> because “gossip photo magazines” are popular.  <Information> did not play a big role yet but is close to <Database> and <Personal> because online database and personal data protection were topics of discussion.  In the graph for 2000, we can find a clear diamond of <Privacy>, <Personal>, <Information>, and <Invasion.> The lines got thicker and each code is related to each other. We found that privacy issues in a newspaper came up with increasing amounts of information. This is a newspaper framework for privacy problem. 

We applied the same coding rule #1 to web log data (figure 3). In contrast, configuration (1) indicates that web logs do not have such a strong framework that is in the newspaper. We used text that included the phrase “private life (shiseikatsu)” that is a traditional Japanese word. We applied code rule #2 to the the text includes the phrase “private life” and found coefficients as visualized as configuration (2). <Private life>, <Work>, and <My self> makes a triangle.  <My self> is close to <Talk(story)> and <Work> is close to <Life>. This configuration indicates ordinary Japanese people’s word map for their private lives. This is not close to “the right of self-information control.” We also found that their private lives are related to web diaries because Japanese like to write about their private lives on the web diaries. We applied rule #2 to “privacy text” and found configuration (3) that has a similar configuration to configuration (2). It indicates uncovered aspects of “privacy text.”
Figure 2 Comparison: Configuration of terms in Yomiuri Shimbun 1987 and 2000
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　　　　 Figure 3 Comparison: Configurations of terms in Web log data 2004 [image: image3.wmf]privacy

database

personal

invasion

photograph

(1)2004

Weblog

"privacy"

ICT

information

private 

life

life

my self

web diary

talk(story)

(2)2004

Weblog

"private 

life"

work

private 

life

life

my self

web diary

talk(story)

(3)2004

Weblog

"privacy"

work


3. Findings

Through this analysis, we found that the diffusion of information causes a sense of crisis of privacy in newspaper articles. This is an aspect of privacy issues in Japanese society but ordinary people do not care for it as newspaper articles do.  

In Japanese newspapers, privacy issues are discussed as a “crisis of privacy issues” with words related to invasion, but Japanese people deal with cyberspace as an expanded private sphere where they can narrate their personal experiences. This would be the Japanese cultural attitude toward ICTs and is related to the Japanese way of relationships among people that is not individualistic. However, this situation cannot be reduced to history or tradition of Japan behavior because the late modern situation includes ICTs that may influence it.  

The Author is grateful to Fukuhara Tomohiro research worker who permitted use of RISTEX database system.
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